Cott

Cott Reports Second Quarter 2008 Results

-- Reported loss per share of $0.03 compared to $0.07 earnings per share in Q2 2007

-- Gross margin increased to 12.2% versus 12.0% in the prior year second quarter

-- Restructuring and asset impairment charges of $7.1 million

-- Company focused on private label; water project on track

(All information in U.S. dollars)

Cott Corporation (NYSE: COT) (TSX: BCB), the world's largest retailer brand soft drink provider,
announced today its results for the second quarter ended June 28, 2008.

SECOND QUARTER CONSOLIDATED RESULTS

Second quarter revenue was down 6.4% to $466.5 million compared to $498.5 million in the prior
year second quarter, driven by lower volumes in North America. The effect of volume declines was
partially offset by higher average selling prices and a $7.0 million foreign exchange benefit. Average
selling prices company-wide were up 5.3% compared to the second quarter of 2007.

Filled beverage volume for eight-ounce equivalent cases ("beverage case volume") was down 9.1%
to 215.3 million compared to the second quarter of 2007. The decrease was driven by an 11.1%
decrease in North American beverage case volume, primarily due to continued decline in demand for
carbonated soft drink ("CSD™) products. International beverage case volume was down 2.9%
compared to the second quarter of 2007. Concentrate eight-ounce equivalent case volume (“case
volume™) was down 15.7%, driven by a 26.1% decline in RC International concentrate case volume.

The second quarter gross margin was 12.2% compared to 12.0% in the prior year second quarter
and 10.5% in the first quarter of 2008. Higher gross margins compared to the second quarter of
2007 reflect the benefits of a higher average price per case, and more favorable product mix,
partially offset by lower fixed cost absorption due to lower volumes. Ingredients and packaging
costs, although trending higher, increased only one percent compared to prior year.
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Selling, general and administrative ("SG&A™) expenses for the second quarter were essentially flat at
$44.5 million compared to $44.7 million in the comparable prior year period. SG&A expenses were
down 15.7% when compared to the first quarter of 2008 due primarily to reduced executive
transition costs and lower stock compensation costs.

The second quarter SG&A expenses compared to the prior year quarter primarily reflect $0.5 million
of increased bad debt expense, $0.6 million of increased amortization expenses related to the
change in the estimated life of certain trade names, $0.7 million of additional depreciation associated
with vending equipment, $1.3 million of additional amortization expense related to software assets,
and $1.0 million of unfavorable foreign exchange effects, offset by a $3.7 million reduction in
compensation costs.

Operating income for the second quarter was $5.3 million compared to operating income of $6.2
million for the comparable prior year period. The second quarter included $7.1 million of
restructuring and asset impairment charges ($6.7 million in restructuring charges and $0.4 million in
impairment charges) compared to $9.1 million in the second quarter of 2007. Absent these charges,
Cott would have generated operating income of $12.4 million for the current quarter compared to
operating income of $15.3 million in the comparable prior year quarter.

During the second quarter, Cott announced a plan to refocus its North American unit on its core
private label business. At the same time, Cott announced cost saving plans that resulted in
restructuring charges of $6.7 million. Cott also recorded a $0.4 million impairment charge related to
the early termination of a lease for a warehouse shut down in 2006 in connection with a now-
completed restructuring plan. Also included as other income in the second quarter is a $4.5 million
insurance recovery related to the aseptic line in the U.K.

"We are receiving positive feedback from our retail customers following our June announcement to
refocus on our private label business,” commented David Gibbons, Cott's Interim CEO. "After a
difficult April, I was encouraged by our results in North America over the balance of the quarter.
Consumers are feeling the impact of higher prices on food and fuel; these developments traditionally
favor private label products like Cott's," added Gibbons.

"We are on track to deliver the cost savings described in connection with the refocus plan
announced in June,"” commented Juan Figuereo, Cott's CFO. "We are executing against our plans to
achieve the 50% to 70% increase in operating profit, adjusted for restructuring and other unusual
items, discussed in June. We are paying careful attention to the impact that rising commodity costs
may have on both consumers and the competitive environment throughout the balance of the year."

Cott's income tax provision for the second quarter of 2008 was $3.3 million versus a tax benefit of
$4.6 million in 2007. This provision reflects taxable income generated in certain jurisdictions. The tax
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benefit of the losses generated in the U.S. cannot be recognized until there is clear probability of
future recovery. Net loss in the quarter was $1.8 million (or $0.03 per diluted share), compared to
net income of $4.7 million (or $0.07 per diluted share) in 2007.

2nd Quarter Key Indicators

2008 2007
Vol ume (8oz MV 302.5 340. 3
Revenue ($MV) $ 466.5 $ 498.5
Gross Margin 12. 2% 12. 0%
Restructuring, Asset Inpairnents & O her Charges ($MV) $ 7.1 $ 9.1
Net (Loss) Incone ($MV) $ (1.8 % 4.7
Reported EPS $ (0.03) $ 0.07

SECOND QUARTER BUSINESS UNIT HIGHLIGHTS

North American beverage case volume and revenue declined 11.1% and 10.0%, respectively, when
compared to the second quarter of 2007, as a result of continued declining demand for CSD
products. In North America, net selling prices per beverage case were up 1.3% compared to the
second quarter of 2007.

"We are in the final stages of implementing the water project in North America,” commented
Gibbons. "We are currently shipping from three locations, and by the end of next month we expect
to be shipping product from all four new water locations. We are delighted to be able to support our
customers' environmental sustainability efforts by providing a more environmentally friendly water
bottle, while delivering a much needed cost reduction to our business."

The International business unit generated revenue growth of 3.4%. On a beverage case volume
basis, International volumes declined 2.9% while total case volumes declined 14.8%.

U.K./Europe beverage case volume decreased 1.6% and revenues increased 6.0% due to higher
selling prices and improved product mix. In Mexico, softness in the modern trade and the impact of
Cott's new credit policies resulted in a beverage case volume decline of 9.8% compared to the prior
year, and a revenue decrease of 5.8%.

RC International sales were 16.1% lower than the prior year quarter and consistent with
expectations due to heavy order volume in the fourth quarter of 2007 in advance of higher pricing in
2008.

http://www.cott.com/investors/news/newsRelease/?reqid=1181912 (3 of 13) [11/14/2008 3:05:35 PM]



Cott

YEAR-TO-DATE PERFORMANCE HIGHLIGHTS

Total beverage case volume and revenue declined 7.3% and 4.7%, respectively, when compared to
the first half of 2007, as a result of continued declining demand for CSD products.

Year-to-date SG&A expenses increased by $15.0 million versus the first half of 2007. This increase
was primarily due to $1.8 million of additional selling and marketing costs, $3.9 million of increased
bad debt expense, $1.9 million of increased amortization expense related to a change in the
estimated life of certain trade names, $1.8 million of additional depreciation expense associated with
vending equipment, $1.9 million of additional amortization expense related to software assets and
$2.3 million of foreign exchange effects, offset by a $3.7 million reduction in compensation costs
(after $6.8 million of additional executive transition costs, including non-cash stock compensation of
$1.9 million).

On a year-to-date basis, Cott's operating loss was $6.9 million, compared to operating income of
$21.8 million in the first half of 2007. Year-to-date restructuring and asset impairment charges were
$7.1 million, compared to $9.4 million in the prior year. Absent these charges, Cott would have
generated a $0.2 million operating loss year-to-date compared to $31.2 million of income in the
comparable prior year period.

Second Quarter Results Conference Call

Cott Corporation will host a conference call today, Thursday, July 31, at approximately 10 AM ET to
discuss second quarter and year-to-date financial results.

For those who wish to listen to the presentation, there is a listen-only, dial-in telephone line, which
can be accessed as follows:

North Anerica: (800) 595-8550
International: (416) 644-3422

Webcast

To access a live audio stream of the second quarter conference call, please visit the Company's
website at http://www.cott.com. Please log on 15 minutes early to register, download, and install
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any necessary software. For those who are unable to access the live broadcast, a replay will be
available at Cott's website for two weeks following this event.

About Cott Corporation

Cott Corporation is one of the world's largest non-alcoholic beverage companies and the world's
largest retailer brand soft drink company. The Company commercializes its business in over 60
countries worldwide, with its principal markets being the United States, Canada, the United Kingdom
and Mexico. Cott markets or supplies over 200 retailer and licensed brands, and Company-owned
brands including Cott, RC, Vintage, Vess and So Clear. Its products include carbonated soft drinks,
sparkling and flavored waters, energy drinks, sports drinks, juices, juice drinks and smoothies, ready-
to-drink teas, and other non-carbonated beverages. The Company's website is www.cott.com. The
brand names and trademarks referenced in this press release are trademarks of Cott Corporation, its
affiliated companies, customers, or other third parties.

Non-GAAP Measures

Cott supplements its reporting of operating income (loss) determined in accordance with GAAP by
using adjusted operating income (loss). Management believes that certain charges are not pertinent
to day-to-day operational decision making in the business. Therefore, Cott excludes these items from
adjusted operating income (loss), in determining adjusted operating income (loss). The term
adjusted operating income (loss) excludes restructuring, asset impairment and other charges. Cott
excludes these items in order to more clearly focus on the factors it believes are pertinent to the
daily management of the Company's operations, and management uses these results to evaluate the
impact of operational business decisions. In this report, we present certain information regarding
changes in our revenue excluding the impact of foreign exchange. We believe that this is a useful
financial measure for investors in evaluating our operating performance for the periods presented, as
when read in conjunction with our changes in revenue on a U.S. GAAP basis, it presents a useful tool
to evaluate our ongoing operations and provides investors with an opportunity to evaluate our
management of assets held from period to period. Since Cott uses these financial results in the
management of its business, the Company believes this supplemental information is useful to
investors for their independent evaluation and understanding of the performance of the Company's
management and its core business performance. Cott's adjusted operating income (loss) should be
considered in addition to, and not as a substitute for, operating income (loss), net income (loss) or
any other amount determined in accordance with GAAP. Cott's adjusted operating income (loss)
reflect management's judgment of particular items, and may not be comparable to similarly titled
measures reported by other companies.

Safe Harbor Statements
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This press release contains or refers to forward-looking statements that are subject to the safe
harbor provisions created by the Private Securities Litigation Reform Act of 1995 and are subject to
risks and uncertainties that could cause actual results to differ materially from those expected or
projected in the forward-looking statements reflecting management's current expectations regarding
future results of operations, economic performance, financial condition and achievements of the
Company. The forward-looking statements are based on assumptions that volume and revenue will
be consistent with historical trends, that interest rates will remain constant and debt levels will
decline, and, in certain cases, on management's current plans and estimates. Management believes
these assumptions to be reasonable but there is no assurance that they will prove to be accurate.

These risks and uncertainties are detailed from time to time in the Company's filings with the
appropriate securities commissions, and include, without limitation, the stability of procurement
costs of raw packaged materials, the changing nature of the North American business; our ability to
successfully implement our cost reduction program, restore plant efficiencies and lower logistics and
other costs; our ability to grow our business outside of North America, including new geographic
areas; our ability to expand our business to new channels and products; our ability to recruit, retain,
and integrate new management and a new management structure; loss of or reduction in sales to
key customers, particularly Wal-Mart, and the commitment of our customers to their own Cott-
supplied beverage programs; increases in competitor consolidations and other marketplace
competition, particularly among manufacturers of branded beverage products; our ability to identify
acquisition and alliance candidates and to integrate into our operations the businesses and product
lines that we acquire or become allied with; our ability to secure additional production capacity either
through acquisitions, or third party manufacturing arrangements; increase in interest rates;
fluctuations in the cost and availability of beverage ingredients and packaging supplies, and our
ability to maintain favorable arrangements and relationships with our suppliers; our ability to pass on
increased costs to our customers and the impact those increased prices could have on our volumes;
unseasonably cold or wet weather, which could reduce demand for our beverages; our ability to
protect the intellectual property inherent in new and existing products; failure to remediate material
weaknesses in our internal controls; adverse rulings, judgments or settlements in our existing
litigation and regulatory reviews, and the possibility that additional litigation or regulatory reviews
will be brought against us; product recalls or changes in or increased enforcement of the laws and
regulations that affect our business; currency fluctuations that adversely affect the exchange
between the U.S. dollar on the one hand and the pound sterling, the Canadian dollar, the Mexican
peso and other currencies on the other hand; changes in tax laws and interpretations of tax laws;
changes in consumer tastes and preferences and market demand for new and existing products and
our ability to develop new products that appeal to changing consumer tastes; interruption in
transportation systems, labor strikes, work stoppages and other interruptions or difficulties in the
employment of labor or transportation in our markets; and changes in general economic and
business conditions.

The foregoing list of factors is not exhaustive. The Company undertakes no obligation to publicly
update or revise any forward-looking statements. Readers are urged to carefully review and consider
the various disclosures, including but not limited to risk factors, contained in the Company's Annual
Report on Form 10-K for the year ended December 29, 2007 and its quarterly reports on Form 10-Q,
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as well as other periodic reports filed with the securities commissions.

COTT CORPORATI ON EXH BIT 1
CONSOLI DATED STATEMENTS OF OPERATI ONS
(in mllions of US dollars except per share anounts, US GAAP)
Unaudi t ed
For the three nonths For the six nonths
ended ended

June 28, June 30, June 28, June 30,

2008 2007 2008 2007
Revenue $ 466.5 $ 498.5 $ 856.2 $ 898.7
Cost of sales 409.5 438. 9 758. 4 785. 6
G oss profit 57.0 59. 6 97.8 113.1
Selling, general and
adm ni strati ve expenses 44.5 44.7 97.3 82.3
Loss (gain) on disposal of
property, plant & equi pnent 0.1 (0. 4) 0.3 (0. 4)
Restructuring and asset
I npai rment s
Rest ruct uring 6.7 9.1 6.7 9.4
Asset inpairnents 0.4 0.0 0.4 0.0
OQperating inconme (Il oss) 5.3 6.2 (6.9) 21.8
O her (incone) |oss, net (4.8) (2.6) (6.2) (2.3)
| nt erest expense, net 8.0 7.9 15. 7 15. 7
M nority interest 0.6 0.8 1.0 1.5
I ncome (1 oss) before incone
t axes 1.5 0.1 (17.4) 6.9
| ncone tax expense 3.3 (4.6) 5.7 (2.6)
Net (loss) incone $ (1.8) $ 4.7 $ (23.1) $ 9.5
Net (loss) inconme per conmon
share
Basi c $ (0.03) % 0.07 $ (0.32) $ 0.13
Di | ut ed $ (0.03) $ 0.07 $ (0.32) $ 0.13
Wei ght ed aver age out st andi ng
shares (thousands)
Basi c 71,136 71, 831 71,502 71,791
Diluted 71, 136 71, 859 71, 502 71, 827
COTT CORPCRATI ON EXH BI T 2
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CONSOLI DATED BALANCE SHEETS
(in mllions of US dollars, US GAAP)
Unaudi t ed

ASSETS
Current assets
Cash

Accounts recei vable, net of allowance of $11.1
mllion ($9.4 mllion as of Decenber 29, 2007)

| ncone taxes recoverabl e

| nventories

Prepai d and ot her expenses
Def erred i ncone taxes

Property, plant and equi pnent
Goodwi | |

I nt angi bl es and ot her assets
Deferred i ncone taxes

LI ABI LI TI ES AND SHAREOMNERS' EQUI TY
Current liabilities

Short-term borrow ngs

Current maturities of |ong-term debt

I ncone taxes payabl e

Account s payabl e and accrued liabilities

Conti ngenci es and Commitnents
Long-term debt

O her long-termliabilities
O her tax liabilities
Deferred i ncone taxes

Mnority interest

Shar eowners' equity

Capi tal stock

Treasury stock

Restricted shares
Addi ti onal paid-in-capital
Ret ai ned ear ni ngs

June 28,
2008

36.
70.
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Accunul at ed ot her conprehensi ve

COTT CORPORATI ON

i ncone

CONSCLI DATED STATEMENTS OF CASH FLOWS
(in mllions of US dollars, US GAAP)

Unaudi t ed

Operating Activities
Net (loss) incone
Depreci ati on and anorti zation
Anortization of financing fees
Shar e- based conpensati on
expense
Deferred i ncone taxes
I ncrease in other incone tax
liabilities
M nority interest
Loss (gain) on disposal of
property, plant & equi pnent
Asset inpairments
Lease contract term nation
| oss
Lease contract term nation
payment s
O her non-cash itens
Change in accounts receivable
Change in inventories
Change in prepaid expenses and
ot her current assets
Change in other assets
Change i n accounts payabl e and
accrued liabilities
Change in incone taxes
recover abl e

Net cash provided by (used
I n) operating activities
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For the

t hree nont hs

ended

8) $ 4

9 17

4 0

5 2.

5 3.

1) (0

6 0

1 (0

4

3

4)

8 0
1) ( 40.
.8 (6.

2) 0

2)

2 22.

9 (9

6 (4

5)
9)

EXHBIT 3

For the six nonths

ended
June 28, June 30,
2008 2007

$ (23.1) $ 9.5
40. 8 35.6
0.6 0.5

5.1 4.9

1.5 3.4
(1.0) 0.5
1.0 1.5

0.3 (0.4)

0.4 -

0.3 -

(0. 4) -
0.6 0.5
(25.4) (49. 8)
(4.6) (23.1)
(3.8) (0.7)
(3.2 -
17.7 36.1
7.7 (7.8)

14. 5 10. 7
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I nvesting Activities

Additions to property, plant
and equi pnent

Additions to intangibles
Proceeds from di sposal of
property, plant & equi pnent

Net cash used in investing
activities

Fi nanci ng Activities
Paynents of | ong-term debt
| ssuance of | ong-term debt
Paynents on extingui shnent of

credit facility, net
Short-term borrow ngs, net
Long-term borrow ngs, ABL
Long-term repaynents, ABL
Distributions to subsidiary
m nority shareowner
| ssuance of conmmon shares
Purchase of treasury shares
Deferred financing fees
O her financing activities

Net cash provided by (used
in) financing activities

Ef f ect of exchange rate changes

on cash

Net decrease in cash
Cash, begi nning of period

Cash, end of period

COTT CORPORATI ON
SEGVENT | NFORVATI ON
(in mllions, US GAAP)
Unaudi t ed

For the

1) (20.1)
3) (1.3)
6 0.6
8) (20. 8)
4) (0.4)
1 -
9) -
.3 26. 3
.4 -
2) -
5) (0.7)
- 0.5
4) -
3) -
5 (0.1)
4) 25.6
1 0.1
5 0.2
4 6.2
0§ 6.4
t hree nont hs

ended

June 30,
2007
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(24.2) (36.3)
(3.3) (1.7)

2.6 0.8
(24.9) (37.2)
(1.5) (1.6)

16. 6 -
(127.5) -
0.7 22.1

595. 4 -
(464. 2) -
(1.6) (1.3)

- 0.5

(6. 4) -
(4.3) -

0.1 (0.2)

7.3 19.5

(0. 4) -
(3.5 (7.0
27. 4 13. 4

$ 239 $ 6.4
. BHBIT4

For the six nonths
ended
June 28, June 30,
2008 2007
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Revenue
North America
| nt er nati ona

Operating inconme (Il oss)
North America
| nt ernati ona

Vol une - 8 oz equival ent cases
- Total Beverage (including
concentrate)

North Anmerica
I nt er nati ona

Vol unme - 8 oz equival ent cases
- Filled Beverage
North Anerica
| nt ernati ona

COTT CORPORATI ON

SUPPLEMENTARY | NFORVATI ON - NON- GAAP OPERATI NG | NCOME

(in mllions of US dollars)
Unaudi t ed

Qperating income (I oss)
Reconciling Itens:

Rest ruct uri ng

Asset | npairments

Adj ust ed operating i ncone
(1 oss)

$ 328.1 $ 364.6 $ 602.7 $  660.1
138. 4 133.9 253. 5 238. 6

$ 466.5 $ 498.5 $ 856.2 $  898.7
$ (1.5 $ (7.00 $ (15.5) $ 3.6
6.8 13.2 8.6 18. 2

$ 5.3 $ 6.2 $ (6.9 $ 21.8
183. 8 200. 9 340. 7 365. 2
118. 7 139. 4 233.5 292. 9
302. 5 340. 3 574.2 658. 1
158. 6 178.5 294. 2 325. 6

56. 7 58. 4 104. 1 104. 2

215. 3 236. 9 398. 3 429. 8
EXH BIT 5

For the three nonths
ended

June 28,
2008

June 30,
2007

For the six nonths
ended

June 28,
2008
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COTT CORPCORATI ON
Anal ysi s of Revenue by Geographi c Region
(in mllions, US GAAP)

EXH BIT 6

Unaudi t ed
Three nont hs ended June 28, Si x nonths ended June 28,
2008

(In mllion of Nort h | nt er- I nter-
U. S. dollars) Cott (1) Anerica nat i onal Cott(1l) Anerica nati ona
Change in

revenue $ (32.0) $ (36.5) $ 4.5 $ (42.5) $ (57.4) $ 14
| npact of

foreign

exchange (7.0) (6.1) (0.9) (15.0) (2.
Change

excl udi ng

foreign

exchange $ (39.0) $ (42.6) $ 3.6 $ (57.5) $ (70.1) % 12.
Per cent age

change in

revenue -6.4% -10. 0% 3. 4% -4. 7% 6.
Per cent age

change in

revenue

excl udi ng

foreign

exchange -7. 7% -11. 5% 2. 7% -6. 3% -10. 4% 5.

(1) Cott includes North America and I nternational

CONTACTS:

Edmund O'Keeffe
Tel: (905) 672-1900 x 19216

Kimball Chapman
Tel: (813) 313-1840

Website: www.cott.com

SOURCE: Cott Corporation
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http://www.cott.com
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